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The Entrepreneurial
Society

David B. Audretsch, Max Planck
Institute of Economics and Indiana
University

‘With insight and clarity, Audretsch describes the
sweeping transformation of the American economy
over the past two decades. Adroitly weaving together
social, economic, and cultural changes, he chronicles
the demise of the bureaucratic ‘managed’ economy.
The dawn of the entrepreneurial society’ in its place
carries far-reaching consequences, and Audretsch’s
book serves as an important guide to exploring them.’

Carl J. Schramm, President and CEO, 
The Kauffman Foundation

While the previous generation had an average of four
employers over a lifetime, the current generation will
hold four different jobs by 30. You can either take a job
or, by becoming an entrepreneur, create jobs for others,
which good for individuals, and also the link to growth
in a global economy. Welcome to the entrepreneurial
society.

2007 | 248 pages | OUP USA

978-0-19-518350-4, HARDBACK £17.99/$29.95
Audretsch: The Entrepreneurial Society

International Competitiveness and
Knowledge-based Industries in India

Nagesh Kumar, Research and Information Systems for
Developing Countries

This volume analyses the factors that can make
knowledge-based industries in India competitive in the
global markets and provides policy recommendations.
The analysis is complemented by detailed industry
studies of five knowledge-based industries—
electronics, non-electrical machinery, automobiles,
pharmaceuticals, and chemicals—to determine 
their export competitiveness.

2007 | 400 pages

978-0-19-568671-5, HARDBACK £19.99/$60.00
Kumar: International Competitiveness and Knowledge-based Industries in India

The Oxford Handbook of
Entrepreneurship

Mark Casson, University of
Reading, Bernard Yeung,
Stern School of Business, New
York University, Anuradha
Basu, Lucas Graduate School
of Business, San Jose State
University, and Nigel
Wadeson, University of
Reading

A comprehensive review 
of state-of-the-art research 
in Entrepreneurship, 

written by an international team of leading scholars.
Entrepreneurship has been a dynamic and expanding
area of research over the last twenty years, but there
has been no standard reference work for both
established scholars and new researchers. This 
book fills that gap.

Oxford Handbooks in Business and Management 

2006 | 808 pages

978-0-19-954699-2, PAPERBACK £27.50/$49.95
978-0-19-928898-4, HARDBACK £93.00/$175.00
Casson, Yeung, Basu, and Wadeson: The Oxford Handbook of Entrepreneurship

Innovation, Entrepreneurship, and
Technological Change

Albert N. Link, University of North Carolina at
Greensboro, and Donald S. Siegel, University of
California, Riverside

A comprehensive and integrative overview of the
current thinking on innovation, entrepreneurship, 
and technical change, written from an economics
perspective, for academics, graduate, and advanced
undergraduate students of Business Studies,
Economics, Entrepreneurship, and Innovation Studies.

2007 | 232 pages

978-0-19-926883-2, PAPERBACK £19.99/$35.00
978-0-19-926882-5, HARDBACK £65.00/$125.00
Link and Siegel: Innovation, Entrepreneurship, and Technological Change 
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Open Innovation

Researching a New Paradigm

Henry Chesbrough, Haas School of Business, UC
Berkeley, Wim Vanhaverbeke, Associate Professor,
Eindhoven University of Technology, the Netherlands,
and Joel West, College of Business, San José State
University

Henry Chesbrough and his collaborators investigate 
the phenomenon of ‘Open Innovation’, in which firms
draw on research and development outside their own
boudnaries. The book’s contributors link the practice of
open innovation to the established body of innovation
research, showing what’s new and what’s familiar in
the process.

January 2008 | 392 pages

978-0-19-922646-7, PAPERBACK £18.99/$39.95
Chesbrough, Vanhaverbeke, and West: Open Innovation

Explorations in
Information Space

Knowledge, Agents, and
Organization

Max H. Boisot, Birmingham Business School, 
University of Birmingham, and The Wharton School,
University of Pennsylvania, Ian C. MacMillan, the
Wharton Entrepreneurial Center, the Snider
Entrepreneurial Research Center, and The Wharton
School, University of Pennsylvania, and Kyeong Seok
Han, School of Business Administration, Soongsil
University, Korea

'In a beautifully written collection of essays, Max Boisot
develops his thinking on the intertwined concepts of
space, time and knowledge. He is one of those rare
authors who can speak lucidly and authoritatively
across disciplinary boundaries. ... recognizing the
increasing importance of knowledge in modern
economies, Boisot develops a challenging theoretical
framework that provides invaluable insights about 
the world in which we live.'

Geoff Hodgson, Research Professor in Business
Studies at the University of Hertfordshire

With the rise of the knowledge economy, the
knowledge content of goods and services is going up
just as their material content is declining. Economic
value is increasingly seen to reside in intangible assets,
rather than material. This book explores the
framework of ‘I-Space’—a theoretical approach 
to the production and distribution of knowledge.

2007 | 240 pages

978-0-19-925087-5, HARDBACK £25.00/$45.00
Boisot, MacMillan, and Han: Explorations in Information Space

The Management of Technological Innovation

Mark Dodgson, University of Queensland Business School, David M. Gann, Imperial
College, London, Ammon Salter, Imperial College, London

The Management of Technological Innovation (MTI) is one of the most important
challenges facing businesses today. Innovation has become the fundamental driver
of competitiveness for firms of all sizes in virtually all business sectors and
nations.The first edition of this book has become one of the most popular texts for
students of innovation and technology management. This new edition sees David
Gann and Ammon Salter join Mark Dodgson as authors, drawing on their
combined experience of 60 years of researching and teaching MTI. It combines the
most relevant theoretical analysis with contemporary and historical empirical
evidence to provide a comprehensive, yet concise and readable, guide to the
challenges of MTI.

February 2008 | 408 pages

978-0-19-920853-1, PAPERBACK £22.50/$45.00
978-0-19-920852-4, HARDBACK £60.00/$110.00

The Economics of the European 
Patent System

IP Policy for Innovation and Competition

Dominique Guellec, OECD, and Bruno van Pottelsberghe de la Potterie, European
Patent Office and Université Libre de Bruxelles

Why does society allow, or even encourage, private appropriation of inventions?
When do patents encourage competition, when do they hamper it? These questions
and many more are addressed by two eminent scholars in this groundbreaking
analysis of the economic foundations of the European patent system.

2007 | 272 pages

978-0-19-921698-7, PAPERBACK £18.99/$45.00
978-0-19-929206-6, HARDBACK £58.00/$125.00


